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ONE-STOP MARKET FOR EVERYTHING

By ZHANG LINWAN
zhanglinwan@chinadaily.com.cn

From small  roadside 
stalls to China’s larg-
est professional market 
cluster, Linyi Trade City 
in Shandong province, 

has achieved leapfrog growth dur-
ing the past four decades and is 
poised to extend its reach across 
the globe.

Currently, there are 136 pro-
fessional wholesale markets and 
63,700 shops in the trade center, as 
well as more than 6 million kinds 
of products from 27 categories. Its 
trading value reached 660.48 bil-
lion yuan ($91.94 billion) in 2024 
and the logistics volume amounted 
to nearly 1.01 trillion yuan.

To accelerate the trade center’s 
transformation and upgrading, 
Linyi city authorities have intro-
duced a package of policies and 
incentives, encouraging local 
enterprises to grow their foreign 
trade business and establish a 
presence in international markets.

Linyi enterprises attending 
exhibitions and trade activities 
overseas can get airfare subsidies 
or personal allowances of up to 
5,000 yuan, according to a policy 
released in February.

The Second China (Linyi) – 
Kazakhstan International Com-

modity Exhibition, held in May 
in Almaty, Kazakhstan, brought 
together 112 enterprises from Linyi 
to display their fl agship products 
in hardware, building materials, 
labor protection, and infant care. 
More than 10,000 professional 
buyers from Kazakhstan, Uzbeki-
stan and other Central Asian coun-
tries took part. 

Jiang Wei, consul general of 
China in Almaty, said the event 
not only showcased China-made 
products, but o: ered an opportu-
nity for business people from both 
countries to promote exchange 
and supply-demand matchmaking 
and jointly explore the potential 
for cooperation.

“I am very happy to meet these 
accessory exhibitors during the 
activity and have direct engage-
ment with them. I’ve already 
reached an agreement with a sup-
plier,” said the buyer Stas Kolesn-
ikov from Kazakhstan.

The trade city also organized 
exhibitions in Turkiye, Uzbekistan 
and Malaysia this year.

The 2025 China (Linyi) - Turkiye 
Economic and Trade Cooperation 
Exchange Conference marks the 
fi rst step of the Linyi government 
leading enterprises into the Turk-
ish market and even the markets 
of Eastern Europe, said Luo Xiao-
xiao, director of the foreign trade 

division of the Linyi bureau of 
commerce.

“We are planning more exhibi-
tions and activities in Hungary 
and Russia to deepen cooperation 
with enterprises in Europe,” she 
said.  

The trade city has also built 59 
overseas malls and warehouses 
so far, as well as 45 international 
procurement service centers and 
oB  ces, as part of its e: orts to raise 
visibility globally and develop its 
international trade network.

Launched in 2023 in Yongin, 
the Lanhua (South Korea) Over-
seas Mall displays a wide range of 
domestic products such as house-
hold goods, pet supplies, outdoor 
and camping equipment, and 
hardware tools.

“It serves as a one-stop center 
for exhibitions, sales and ware-
housing,” said a representative 
from Shandong Lanhua Group, 
one of the mall’s operators.

“Beyond that, we can assist 
domestic firms in establishing 
connections with South Korean 
distributors, support their negotia-
tions and o: er tailored services,” 
he added. 

While expanding abroad, the 
trade city has been committed to 
attracting global buyers and inves-
tors. During the fi rst four months 
of 2025, it received 13,233 over-

By  ZHANG LINWAN

When  Emman-
uel Jerry Don-
kor, a Ghana-
ian student of 
Shandong First 

Medical University, fi rst came to 
Linyi in Shandong province 10 
years ago, he was impressed by 
its clean environment, hospitable 
people and energetic urban vibe.

He said: “I had a very close 
friend doing foreign trade in Linyi 
at that time. He showed me around 
di: erent commodity markets and 
products here, and I realized if I 
want to do this business, Linyi is 
the best place, so I relocated to the 
city and started my own foreign 
trade career.” 

Today, Donkor is in charge of the 
Nzema Chamber of Commerce’s 
Linyi office, coordinating goods 
exported from Linyi to Ghana.

In the Linyi Trade City, buyers 
can get any products they’re look-
ing for, from machinery to agricul-
tural products and appliances to 
everything else, he said. 

“They are reasonably priced and, 
in general, the quality is also very 
good,” Donkor said, adding that 
his customers in Ghana import a 
wide range of goods from the mall 
every year, spanning household 
and industrial sectors.

After a decade of living in Linyi, 
Donkor has developed deep emo-
tional connections with the city 
and its people. 

“It has everything that you 
dream of (in) a city; nice people, 
good food, fi ne weather, and huge 
amounts of quality products at 
your doorstep. Even though it’s not 
like the fi rst-tier metropolis, I think 
it’s a very good city,” he said.

Donkor highlighted the city’s 
business environment, which is 
friendly and attractive to foreign 
buyers and investors.

“For example, when my clients 
from Ghana visit Linyi for meet-
ings and procurement, they can 
receive fl ight ticket subsidies cover-
ing up to 80 percent of the cost,” he 
said. “Policies like this stepped up 
our confi dence in doing long-term 
business here.” 

Donkor’s feelings and experienc-
es were echoed by Sangak Mriov, 
a buyer from Tajikistan, who has 
been working in Linyi for a year.

“I was brought to the trade city 
by my friend. We participated in 
exchange meetings together, got to 
know many factories, and explored 
a wide range of products,” he said.

Mriov added that the best thing 
is that he can source all the prod-
ucts he needs through the trade 
city in one go, which is extremely 
convenient and eB  cient.

“Besides that, goods can be 
directly shipped to my country via 
Linyi’s strong logistics network and 
the shipping costs are very a: ord-
able,” he said.

Going digital 
What excited Donkor and Mriov 

even more was the launch of the 
digital platform “Linyi Trade City · 
Chinamarket” in 2024. Powered by 
digital technologies, the platform 
gathers more than 5,100 shops, 
55,000 products and numerous 
trade service suppliers, o: ering a 
one-stop solution for global buyers 
and sellers.

“Now my customers in Ghana 
can check the products fi rst them-
selves on the platform and give me 
their feedback, then I go to facto-
ries for negotiations and further 
inspections,” Donkor said. 

To boost cross-border trade and 
expand market reach for mer-
chants, the platform has also built 
digital malls, which are designed 
to cater to buyers from the United 
Arab Emirates, Indonesia, Saudi 
Arabia and Thailand.

Additionally, users on the plat-
form are provided with efficient 
foreign trade services involving 
customs declaration, foreign 
exchange, international logistics 
and foreign exhibitions. 

“We previously tried expanding 
into overseas markets by ourselves 
but encountered challenges in lan-
guages, customs declaration proce-
dures and logistics costs,” said Du 
Xianbao, general manager of Linyi 
Yunze Furniture.

“Now we just need to upload 
production information onto the 
platform, and the artifi cial intelli-
gence-driven assistant automati-
cally translates and displays it in 
the mall. After that, from customs 
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seas business visitors, generating 
intent transactions of 906 million 
yuan. 

The fourth RCEP (Shandong) 
Import Expo, which opens on Fri-
day, gathers a total of 333 exhibi-
tors, including 183 companies 
that trade with those involved in 
the Regional Comprehensive Eco-
nomic Partnership and 55 with 
countries involved in the Belt and 
Road Initiative. 

Of the exhibition zones, eight 
are set up in the trade center, 
showcasing its hotel supplies city, 
international food city and other 
professional markets. 

Strong logistics infrastructure 
is essential to foreign trade and 
urban growth. 

Linyi has built a multidimen-
sional international logistics sys-
tem integrating road, rail, air, and 
sea freight, linking itself with nine 
regions such as Europe, the Middle 
East, Africa and Southeast Asia. 

Currently, the city is home to 51 
international road freight compa-
nies and operates nine direct inter-
national routes to 10 countries.

“Although Linyi is an inland city, 
we have established a maritime 
container depot in collaboration 
with Qingdao Port and Rizhao 
Port. Through resource integra-
tion and procedure optimization, 
we have helped enterprises cut 

logistics costs by 30 percent,” said 
Hua Qianli, manager of Linyi Port. 

Last year, the port handled 
198,000 twenty-foot equivalent 
units of cargo, valued at 19.2 bil-
lion yuan. 

Meanwhile, the city recorded 
452 China-Europe Railway freight 
train trips to 40 cities in 12 coun-
tries, along with 480 direct fl ights 
to Seoul, transporting 2,067 metric 
tons of air cargo.

Local oB  cials said that they are 
also advancing the construction 
of a modern logistics city, which 
will become a key driver for the 
trade center’s transformation and 
upgrade. 

The project’s first phase has 
established 13 logistics parks and 
standard warehouses covering 1.18 
million square meters. Its second-
phase construction is now in full 
swing. 

Linyi has developed more than 
3,000 domestic freight routes to 
all county-level cities and above 
across the country as well as all  
ports and terminals. 

Its widespread transportation 
network helps it achieve same-
day delivery within 600 kilome-
ters, next-day delivery within 800 
km, and three-day delivery within 
1,500 km, while o: ering logistics 
costs approximately 30 percent 
lower than the national average.

clearance to tax refunds, the plat-
form handles every phase perfectly, 
cutting great operational costs for 
us,” Du said. 

It’s an ideal choice for companies 
seeking efficient overseas expan-
sion, he added. 

Since the platform started 
operations in October 2024, it has 
achieved a transaction volume of 
100 million yuan ($13.92 million). 

The platform’s operator SDT has 
outlined a three-year plan to launch 
digital malls in 100 countries and 
create a tripartite operational model 
integrating online exhibition halls, 
physical product exhibition centers, 
and overseas warehouse and fulfi ll-
ment systems. 

Local oB  cials said the digital plat-
form strengthens Linyi’s position 
as a trade hub, linking tradition-
al wholesale markets with global 
e-commerce trends. 

It’s also a key step for the trade 
city’s digital transformation, driving 
its sustained growth, they added. 

Based on its traditional advantag-
es, Linyi has been moving forward 
with digital reforms in its commerce 
and logistics industries, embrac-
ing cutting-edge technologies in all 
aspects of the trade city. 

Linyi now has two national 
e-commerce demonstration bases 
and more than 50 e-commerce 
industrial parks with 210,000 shops. 
Its online retail sales reached 82.54 
billion yuan in 2024, marking a 
year-on-year increase of 11 percent.

 The Lanhua Cross-border E-com-

merce Industrial Park, launched in 
2023, is the city’s first industrial 
park supporting the entire cross-
border e-commerce supply chain. 
It ranges from e-commerce train-
ing and incubation to international 
logistics, overseas warehousing and 
fi nancial payment. Currently, there 
are 79 companies in the park.

The booming e-commerce trade 
has also placed greater demands 
on logistics, accelerating its digital 
transformation. 

As China’s capital of logistics, 
Linyi has more than 4,000 enter-
prises in the logistics industry, with 
a daily cargo shipment volume of 
900,000 metric tons, ranking fi rst 
among China’s prefecture-level cit-
ies. 

In June 2024, the Linyi Commerce 
and Logistics Big Data Platform 
was oB  cially launched, marking a 
new phase of Linyi’s commerce and 
logistics industry in the digital era, 
local oB  cials said. 

Leveraging modern information 
technology, such as cloud comput-
ing and big data, the platform has 
optimized the allocation of the city’s 
logistics resources. 

These include drivers, trucks and 
cargo, enhancing the overall effi-
ciency for businesses and reducing 
costs, according to its operator Linyi 
Unidata Logistics Group.

By February, approximately 
450,000 trucks and 3,000 transport 
routes had been registered on the 
platform as well as the information 
of 20,000 drivers.


