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John Moore of the United States won the General News — Singles Gold Prize and Photo of the Year for Ebola’s Deadly
Spread. Jury member Kevin Frayer said: “You feel the despair and tragedy as though you yourself are standing in that
blue room. The woman’s reaction as the man lays on the floor gives it a quiet urgency that is as unsettling as it is striking.”

Nikita Dudnik of Russia won the Nature & Environment News — Singles Gold Prize for Hailstorm. Huang Wen, secretarygeneral of the China
Photojournalists Society, said the photo is the first taken with a cellphone to be awarded a gold prize. The photo has sparked debate among pho
tojournalists about citizen photojournalism and the future of professional photography, he said.

Press photo competition winners announced

Yan Yan of China won the People in the News — Singles Gold Prize for Feed
ing Father (above). Jury member Jefferson Botega said that you don’t
understand the photo at first, “but when you find out that the father is feed
ing his daughter mouthtomouth, it becomes a wonderful story of love”.

Valery Melnikov of Russia won the War & Disaster News — Singles Gold Prize for
At the Last Second (left). Jury member Kevin Frayer, who won Picture of the Year at
last year’s competition, said: “It has such immediate impact. The huge fire, the cou
ple shielding themselves. ... It is a very clean classic news photo.”

Winnersof the11thChinaInter

nationalPressPhotoContestwere

announced by the contest’s orga

nization committee in Chengdu,

Sichuan province, on Wednesday.

Photographers from more than

30 countries and regions won 68

prizes this year. Xu Zugen, chair

man of the China Photojournal

ists Society and the contest’s

organization committee, said that

the event has become the biggest

international press photo contest

in Asia and a widely recognized

photojournalism event.
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China National Heavy-Duty 
Truck Group Co, the nation’s 
largest heavy truck exporter, 
is striving to expand its busi-
ness into overseas high-end 
markets and make itself a top 
player in the sector worldwide.

“After exploring overseas 
markets for over ten years, 
we have made sound progress 
in developing countries and 
now are trying to tap into the 
high-end markets in developed 
countries and regions such as 
Ireland, New Zealand and Sin-
gapore,” said Cai Dong, gen-
eral manager of the Shandong-
based company, also known as 
Sinotruk. 

“If we are to become a global 
commercial automobile giant 
we need to venture into devel-
oped countries and make high-
end vehicles,” Cai told China 
Daily.

“Sinotruk has developed a 
raft of competitive products, 
which can rival those manu-
factured by the world’s leading 
truck makers in quality and 
operation,” he added.

Sinotruk was established in 
1956 and was a pioneer in the 
development of heavy-duty 
truck manufacturing in China. 
The company, which previous-
ly concentrated on heavy-duty 
trucks, has developed a full 
range of commercial vehicles 
including heavy, medium and 
light-duty trucks, vans, special-
purpose vehicles and construc-
tion machinery.

Despite shrinking domes-
tic and overseas demand, 
Sinotruk still secured orders 
for 176,000 vehicles last year, 
up by 9.94 percent from the 
previous year. 

Sinotruk sold 34,000 vehi-
cles abroad, contributing to 
almost 20 percent of its total 
sales volume and making the 
company the largest exporter 
of heavy trucks in the coun-
try for 10 consecutive years. 

Revenue from overseas sales 
amounted to 9 billion yuan 
($1.45 billion) and accounted 
for about 13 percent of the 
total.

“We realized we had to 
become global more than ten 
years ago when few China-
made heavy trucks were being 
exported,” Cai said. He added 
that the company first put for-
ward a globalization strategy 
in 2004.

The company currently 
exports vehicles to 96 coun-
tries and regions and has six 
overseas branches in South-
east Asia, the Middle East, 

South America, Russia and 
Africa. “Generally we first 
enter the less developed over-
seas markets because people 
there are not focused on well-
known Western brands and 
are attracted to products with 
comparatively low prices,” Cai 
said. 

He noted that the company 
secured sound market shares 
in almost all developing coun-
tries and more than 30 of its 96 
export markets are in Africa, 
where about 15,000 vehicles 
are sold every year.

“After gaining brand recog-
nition in these areas, we are 
now prepared to penetrate 
into developed markets such 
as the United States and the 
European Union, using our 
high-end products,” Cai said. 
“It is a significant step for sus-

tainable growth in the long 
run.” To achieve this aim, the 
company has built technical 
partnerships with top inter-
national brands including 
Steyr in Austria and Mann in 
Germany.

In 2009, Europe’s leading 
heavy commercial vehicle 
maker MAN SE, owner of 
the Mann brand, bought a 25 
percent share and one stock 
share in Sinotruk Hong Kong 
and signed an agreement to 
transfer some advanced tech-
nologies to the Chinese truck 
maker.

“Teaming up with global 
heavyweights enables us to 
not only introduce advanced 
technologies and management 
experience, but also greatly 
improve our own R&D capabil-
ity,” said Yu Tianming, director 

of Sinotruk’s State-level tech-
nology research center, the 
only one of its kind in China.

The company now holds 
the largest number of patents 
among Chinese vehicle mak-
ers, with 2,980 patents licensed 
in total. 

Its product lineup for heavy 
trucks alone grew from one 
series and 78 variants in 2001 
to nine series and more than 
3,000 variants today.

Yu said the company has 
developed world-renowned 
brands like Sitrak, Howo, Steyr 
and Hohan, which are respec-
tively designed for high-end, 
medium-tier and price-sensi-
tive consumers.

“The Sitrak series of heavy 
trucks, which were jointly 
developed by Sinotruk and 
MAN SE, have reached the 

international advanced level 
and become one of the com-
pany’s best sellers,” said Liu 
Wei, vice general-manager of 
Sinotruk in charge of overseas 
business.

“With high performance, 
fuel efficiency and driver com-
fort, the model is expected to 
rival foreign high-end brands 
in the domestic market and 
help Sinotruk extend its sales 
network to developed coun-
tries,” Liu said.

Localization strategy
As well as high-quality prod-

ucts and proactive marketing 
strategies, Liu emphasized 
sound after-sales services and 
localization strategies as key 
elements of Sinotruk’s success 
in overseas markets.

The company built more 

than 400 service outlets and 
300 parts dealerships across 
the world.  “Almost 1,000 tech-
nical and sales personnel are 
sent regularly to our exporting 
countries to give our custom-
ers training on using the vehi-
cles and help them maintain 
their equipment,” Liu said. 

“They are sponsored by the 
company to learn the local 
languages and cultures to bet-
ter service our customers,” he 
added.

The company is speeding 
up construction of overseas 
assembly plants to further 
boost its competitiveness by 
saving transport and labor 
costs.

In May 2014, Sinotruk signed 
a $100-million deal with Afri-
ca’s industrial giant Dangote 
Group for a new assembly 
plant to produce trucks in 
Lagos, Nigeria. 

The plant is the eighth 
Sinotruk has built abroad and 
is expected to assemble 10,000 
heavy trucks a year when com-
plete. 

“Other assembly plants are 
planed to be built in Kazakh-
stan to embrace the nation’s 
ambitious ‘One Belt and One 
Road’ initiatives,” Liu said. 

Sinotruk is also stepping 
up efforts to develop environ-
mentally friendly heavy trucks 
aimed at high-end markets. 

The company produced 
engines that meet the Euro 
V emission standards in 2011 
and got orders to export Euro 
V heavy-duty trucks to Brazil, 
Hong Kong and Taiwan.

“We are now working to 
develop Euro VI engines. 
Although this emission stan-
dard won’t be implemented 
in domestic markets in the 
next few years, we have to do 
so to fight for market shares in 
developed countries,” Liu said.

Sinotruk aims to increase 
the share of its exports of 
vehicles to 30 percent of the 
total, up from the current 20 
percent, he said.

Sinotruk to enter developed markets with high-end vehicles

Sinotruk sold heavy duty trucks to the Republic of Kazakhstan. photos provided to china daily
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Sinotruk has 
developed a raft 
of competitive 
products, which 
can rival those 
manufactured by 
the world’s leading 
truck makers 
in quality and 
operation.”
Cai Dong, 
general manager of Sinotruk


