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To regulate the market and 
improve awareness of intellectual 
property rights, Ningbo Customs is 
committed to o� ering professional 
and personalized guidance for pri-
vate enterprises that have quality 
brands. It also encourages them to 
fi le real-time customs records.

“Enterprises should strengthen 
their cooperation with customs in 
IPR protection, overseas infringe-
ment and counterfeiting,” said Gu 
Qin, director general of Ningbo 
Customs, during his visit to the 
Xinling industrial park and exhi-
bition hall of Deli, one of China’s 
largest office suppliers based in 
Ningbo. 

He said that Deli had set a good 
example for the export of China’s 
independent brands. He added 
that the company should further 
its role in promoting the high-qual-
ity development of the stationery 
industry by applying for the record 
of all its trademarks in the Gen-
eral Administration of Customs 
of China.

Le Zhiyuan, director of the 
Division of General Operation at 

Ningbo Customs, said that after the 
enterprises fi le their trademarks 
or other IPR, local customs could 
start protection on a legal basis 
during the import and export pro-
cess. “For the IPR owners, their 
rights can be remedied in the fi rst 
place.”

Statistics show that there are 
8,685 IPR records in Zhejiang, 
accounting for some 33 percent of 
the country’s total. The number of 
IPR owners is 2,371.

Private enterprise plays a major 
role in integrating China’s econo-
my into the global market. 

Zhejiang is a big province for 
China’s private enterprises, which 
are focusing on the innovation and 
protection of IPR when engaged in 
foreign trade.

In recent years, the number of 
IPR disputes increased as the vol-
ume of foreign trade grew.

To boost the innovation-driven 
development plan and IPR protec-
tion, Ningbo Customs will tackle 
infringement, counterfeiting and 
restore market order to secure a 
fair and honest business environ-
ment. 

Last year, Ningbo Customs 
received a call for help from Col-
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Ningbo Customs District of China 
in Zhejiang province places a strong 
emphasis on regulating management 
and fi ghting against intellectual prop-
erty infringement, while seeking bal-
ance between e� ective IP protection 
and trade convenience. 

The customs agency upholds those 
values in a bid to create a favorable 
business environment for interna-
tional trade.

Since last January, the city’s customs 
authorities have cracked down on 519 
IP infringement cases, an increase of 
30.7 percent year-on-year, and seized 
more than 12 million counterfeited 
goods worth about 610 million yuan 
($90.87 million).

With the implementation of China’s 
innovation-driven development strat-
egy, “Made in China” products have 
become more reputable and competi-
tive in global markets. They also face a 
greater risk of being copycatted.

To better manage its exports, 
Ningbo Customs had strengthened 
actions during a four-month national 
campaign code-named Longteng, 
which started on August 1 of last year, 
to combat counterfeit goods in tradi-
tional industries such as machinery 
manufacturing, daily chemicals, food 
processing, textiles and electronic 
products. 

The customs agency had also target-
ed counterfeit items in emerging sec-
tors like energy conservation, environ-
mental protection, telecommunica-
tion electronics, high-end equipment 
manufacturing and bio-medicine. 

It took decisive measures to stop 
counterfeits from being exported to 
Africa, the Middle East, Latin America, 
Southeast Asia and the countries and 
regions involved in the Belt and Road 
Initiative to protect the reputation of 
China’s national brands.

Huawei Technologies, one of Chi-
na’s telecoms giants, for example, has 
won affection among international 
consumers backed by its high-quality 
products and services. However, its 
success sparked a wave of fake prod-
ucts, produced by people looking to 
capitalize on its success.

 In early April, the customs agen-
cy seized 1,310 counterfeit products 
bearing the Huawei trademark. They 
included mobile phone screens, cells 
and plastic stickers, and had a poten-
tial value of 113,000 yuan. The goods 
were intended to be exported to Pap-
ua New Guinea and Mozambique.

“Qualifi ed lithium batteries must 
meet strict requirements for safety 
performance like charging protection, 
but these copycats have many poten-
tial security problems that will seri-
ously a� ect users’ health and safety,” 
said Huang Ting, a senior oF  cial with 
Ningbo Customs. 

In addition to damaging the inter-
ests of foreign consumers, copycats 
also hurt the image and reputation of 
Chinese brands in the world market, 
Huang added.

Tri-Circle Lock Industry Group has 
benefi ted from stringent protection by 
Ningbo Customs. Since 2009, authori-
ties have seized more than 4 million 
products with counterfeit Tri-Circle 
trademarks that were worth nearly 
20 million yuan. 

The company, founded in 1930 in 
Yantai, Shandong province, is one 
of China’s oldest lock makers with a 
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time-honored brand. IP protection 
has also been a top concern for for-
eign-funded companies, and China’s 
newly adopted Foreign Investment 
Law highlights the signifi cance of pro-
tecting the IP rights of foreign inves-
tors and companies.

Ningbo Customs has been com-
mitted to developing a fair environ-
ment for doing business in Zhejiang 
for years to serve its export-oriented 
economy. 

In April, it seized a shipment of 
129,000 pairs of fake glasses bearing 

trademarks of luxury brands like Dior, 
Giorgio Armani, Boss, Cartier, Chanel, 
Gucci and Ray-Ban, with a retail value 
of about 1.36 million yuan. 

The glasses were planed to be 
exported to Egypt. The customs 
agency has also seized a large number 
of counterfeit sports products with 
labels of Nike, Adidas and Puma. 

It has cracked down on 102 cases 
violating Adidas trademarks since 
last year and seized 552,000 copied 
products valued at nearly 47.42 mil-
lion yuan. 

“Ningbo is one of our major mar-
kets to fi ght against infringements, 
and the local customs has done a lot 
for Adidas to safeguard its IP rights,” 
said Kong Qin, a lawyer for the sports-
wear company. Products designed 
for children are another highlight of 
customs inspection in Ningbo. 

Authorities recently seized a batch 
of puzzles violating trademarks of 
British animation Peppa Pig, one of 
the most watched cartoons by chil-
dren around the world. 

The 3,200 puzzles intended for 

export were found in 10 boxes, and 
valued about 100,000 yuan.

This was the 30th case violating the 
IP rights of products intended for chil-
dren that Ningbo Customs cracked 
down on in the past two years. Since 
2018, the authorities have seized 
140,000 counterfeits worth 5 million 
yuan, including crayons, umbrellas, 
pillows, pencil bags, seals and sta-
tionery. 

Most of the items seized were poor-
quality products with many potential 
security problems.

Ningbo Customs recently seizes a batch of puzzles violating 

trademarks of British animation Peppa Pig, one of the most watched 

pig shows by children around the world.

Gu Qin(first left), director general of Ningbo Customs, visits Deli, one of 

China’s largest office suppliers based in Ningbo. 

The customs agency seizes 1,310 counterfeit products bearing the 

Huawei trademark in April, including mobile phone screens, cells and 

plastic stickers.

8,685      
IPR records 
in Zhejiang province

Customs service stays alert to protect enterprises and public
gate-Palmolive, a giant United 
States consumer products com-
pany.

It said that a batch of tooth-
brushes in Kenya infringed its 
patent with the “Teeclean Double 
Action” trademark.

Ningbo Customs introduced the 
IPR protection model to Colgate-
Palmolive and guided them to fi le 
its IPRs in the General Administra-
tion of Customs. 

After the trademark fi ling, Ning-
bo Customs took action to trace the 
infringed goods by working with 
departments including risk man-
agement, inspection and logistics.

In March, Ningbo Customs 
cracked down on 461,760 tooth-
brushes with the “Teeclean Double 
Action” trademark from Kenya.

 Ningbo Customs always pays 
attention to infringement and 
counterfeiting that relates to the 
national economy and people’s 
livelihoods. 

It is strengthening its coopera-
tion with IPR owners in the con-
sumer goods industry, strength-
ening risk analysis in imports 
and cracking down on illegal acts 
a� ecting people’s lives, health and 
safety.

Enterprises 

should strengthen 

their cooperation 

with customs in 

IPR protection, 

overseas 

infringement and 

counterfeiting.’’
Gu Qin, director of Ningbo 

Customs
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519                        
IP infringement
cases have been cracked 

down on by Ningbo 

Customs since last 

January  

Ningbo Customs cracks down on 461,760 counterfeit toothbrushes 

from Kenya bearing the “Teeclean Double Action” trademark.


