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Y ou don’t get a second 
chance to make a first 
impression — this was the 
theme of this year’s Inter-

national Public Speaking Competi-
tion (IPSC), held in London from 
May 11 to 12. Thirty-three young 
speakers aged 16 to 20 from around 
the world gathered at The English 
Speaking Union to tell their stories, 
including Wu Dongxu from China. 
To him, the event wasn’t just about 
giving a speech on first impres-
sions. It also made a strong impres-
sion on him.

“Rather than a competition, the 
experience was more like an 
enlightening research trip to me, a 
trip that allowed me to see first-
hand the differences and similari-
ties between Chinese and foreign 
cultures,” said Wu, 19, a student at 
Hangzhou Foreign Languages 
School, Zhejiang province.

Apart from the obvious differen-
ces in food, transportation and cli-
mate, what impressed Wu the most 
was the distinct styles of Chinese 
and foreign public speaking.

Although still a teen, Wu is no 
stranger to the public speaking 
podium — having participated in 
domestic competitions regularly 
since 2017. But on the stage of the 
IPSC, speakers had no podium to 
stand behind. They just had to face 
the audience. 

“This was the first time that I 
gave a speech without a podium, 

which made me realize how impor-
tant eye contact and body language 
are,” said Wu. He found it quite 
freeing, in fact, as you’re not left 
stranded by the podium. Speakers 
have the freedom to convey more 
information with their gestures 
instead of just with what they say. 

Another difference that caught 
Wu’s attention was the evaluation 
criteria. According to him, in every 
single speaking competition he had 
participated in in China, things like 
pronunciation, intonation, flow 
and quality of language have 
always been a component of — if 
not a crucial part of — the evalua-
tion criteria. But to his surprise, the 
IPSC organizing committee 
informed all the contestants before 

the event that accents and gram-
matical errors would not be consid-
ered in the evaluation process, 
meaning that delivery and your 
conveyed story are what matter 
most.

“Audiences are eager to hear 
powerful stories, especially those 
that still resonate with people 
regardless of where they are from,” 
said Wu. 

He gave some examples: a Mexi-
can contestant who told of how she 
managed to change people’s stereo-
types toward Mexico, a Sri Lankan 
girl who proudly introduced the 
customs of her country and the tra-
ditional wooden handicrafts that 
she brought on stage, as well as a 
Japanese girl who told how she, 
triggered by an incident at school, 
began to reflect on the Nanjing 
Massacre.

“These are the emotions shared 
by all human beings. We share 
these similarities despite our differ-
ences,” said Wu. “Diversity, respect, 
tolerance and understanding — 
these are what the IPSC organizing 
committee, and what all the con-
testants including me, are hoping 
to see in international events like 
this.” 

An extract of Wu’s speech
“Last year, I had the great oppor-

tunity to attend a lecture by a 
retired United Nations translator, 
and his words conveyed that in the 

international arena, “the first 
impressions” created by translat-
ors may also exert a vital influence 
on major-country negotiations. 

For instance, in 2015, Cuba and 
the US historically resumed diplo-
matic relations after more than 50 
years of tension, and the transla-
tion of the announcement was very 
accurate and clear, helping usher 
in a new era of relations between 
the two countries. In 1972, Premier 
Zhou Enlai met then-US President 
Richard Nixon in China, and as the 
interpreters translated articulate-
ly, the two leaders’ fruitful talk laid 
the essential foundation for re-es-
tablishing our diplomatic rela-
tions. In his lecture, the UN 
translator also talked about the 
same thing in his work for the 
United Nations, where differences 
and disputes prevail, and langua-
ges and cultures collide. 

It is UN translators who ensure 
the extreme linguistic accuracy of 
assorted documents, and these 
interpreters who concentrate all 
their attention on conveying infor-
mation simultaneously to all rep-
resentatives. Across linguistic and 
cultural barriers, they create the 
first impressions for different 
countries that can make or break 
international relations, and they 
are given no second chance.”

Contact the writer 
at chenxue@i21st.cn
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youth splash out 
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Above: Wu Dongxu (first from left, first row) is among the 33 students from across the world to participate in the 2023 International Public 
Speaking Competition (IPSC), held in London from May 11 to 12. Below: Wu delivers his speech at the IPSC. PHOTOS PROVIDED TO CHINA DAILY

spending propensity over the past 
two years. Young people emphasize 
spiritual experience when it comes 
to consumption, as shown by their 
positive attitude toward paying for 
hobbies and knowledge. Willing-
ness to pay for hobbies has become 
a major characteristic of young net-
izens. In 2022, 9.5 percent of young 
netizens clearly expressed their 
willingness to splurge on hobbies, 
rising from 8 percent in 2021. It has 
clearly become a trend for young 
people to express their personalities 
and interests through what they 
buy. 

Paying for knowledge has also 
been accepted by young internet 
users, with 1.4 percent of respon-
dents expressing an inclination to 
pay for knowledge in 2022, with no 
respondents saying that they would 
refuse to pay for knowledge. With 
the increase of knowledge-related 
products, such as podcasts, e-maga-
zines and online classes, paying for 
knowledge and information has 
become widely accepted among 
young people.

Another characteristic worth 
noting is that more youngsters have 
positive rather than negative views 
toward overconsumption. A total of 
1.1 percent of young netizens show a 
favorable attitude toward it, while 
only 0.2 percent express a negative 
view. Credit products have become 
a major means of overspending for 
young people.

Despite their willingness to 
splurge on hobbies, young internet 
users are also keen on joining vari-
ous e-commerce promotion activi-
ties and adopting self-restraining 
measures to control expenses. For 
example, during e-commerce shop-
ping festivals, many young netizens 
look up tips on saving money, which 
they may even share on social 
media. This not only helps them 
reduce their expenses but also 
brings them joy. 

In the meantime, a low-desire 
society and minimalist lifestyle are 
popular concepts among some 
young people, which are also self-
restraining practices to control 
consumption. A network analysis 
of millions of relevant video com-
ments on the video-sharing web-
site Bilibili confirmed young 
netizens’ strong propensity to con-
sume and save money at the same 
time. Next to videos criticizing con-
sumerism, resisting overconsump-
tion and overborrowing, revealing 
brand marketing schemes, and 
calling on saving money, you can 
find that many young netizens 
choose to pay for online education-
al courses. Popular paid courses 
include science topics such as 
quantum mechanics, cosmology 
and brain science; humanities and 
history topics like interpreting 
poetry from the Tang Dynasty (618-
907) and Song Dynasty (960-1279), 
literary theory and Chinese histo-
ry; social science topics such as 
psychology, law and modern 
design, as well as economics and 
business topics.

This is an extract of the Survey 
Report on the Social Mentality of 
Young Chinese Netizens (2022) con-
ducted by Fudan Development Insti-
tute’s Center for Communication 
and State Governance Research, the 
Global Communication All Media 
Research Institute of Fudan Univer-
sity, Bilibili Public Policy Research 
Institute and the Shanghai Informa-
tion Security and Social Manage-
ment Innovation Laboratory. The 
report surveyed a total of 5,492 
young netizens across China in 2021 
and 2022.

It seems that these days, young 
netizens’ consumption patterns are 
somewhat contradictory: On the 
one hand, they budget carefully and 
try to save money by placing orders 
during shopping festivals, using 
coupons and haggling with sellers. 
They refuse to buy “stupid tax” 
products — products that are not 
worth the price — and they refuse to 
be trapped by consumerism. On the 
other hand, however, they are will-
ing to splurge as long as it’s for their 
hobbies and interests. So, what kind 
of consumer attitude lies behind 
this contradiction?

The coexistence of a strong will-
ingness to both consume and save 
is the main feature of young con-
sumer trends. According to statis-
tics collected from Sina Weibo, the 
proportion of young internet users 
with a strong willingness to con-
sume (7.4 percent) was much high-
er than that of a weak one (0.8 
percent). Moreover, the proportion 
of young netizens expressing a 
strong willingness to save (1.8 per-
cent) was also higher than that of a 
weak one (0.6 percent). These data 
showed the new consumer trend of 
today’s youth: A willingness to find 
enjoyment through consumption, 
but in the meantime are also con-
sciously controlling their spending, 
ensuring some savings for emer-
gencies.

The desire to consume is strong 
and resilient among young neti-
zens, with 89 percent of the survey 
respondents maintaining a strong 

A recent survey shows that 
young people have a strong will-
ingness to both consume and 
save. TUCHONG

Stories, not language, resonate
Young Chinese student finds deeper understanding of public speaking 
at international speech contest, reports Chen Xue.


