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Hainan province looking
forward to welcoming luxury
brands from across the world

By YUAN SHENGGAO

The Second China International Consum-
er Products Expo, kicks off from Monday to
July 30 in Haikou, Hainan province, could
help unleash the potential of consumption
in China and contribute to the economic
recovery, said government officials.

“China’s consumer market is recovering.
The great resilience and potential of con-
sumption, the fundamentals sustaining
sound consumption and the overarching
trend of consumption upgrades remain
unchanged,” Sheng Qiuping, vice-minister
of commerce, said at a news conference in
Beijing on Wednesday.

Sheng said the expo, the first major
national offline expo held so far this year in
China, could speed up the development of a
free trade port with Chinese characteristics
and reinforce domestic and international
circulation. More businesses at home and
abroad will be attracted to establish their
regional headquarters in Hainan, he said.

The event was launched in 2021 to high-
light high-end consumer goods. It aims to
build a new platform promoting high-level
opening-up and global consumption of
high-quality products; promote the dual-
circulation development pattern involving
both the domestic and international mar-
kets; and support the construction of Hain-
an Free Trade Port, officials with the
Ministry of Commerce said.

The ministry jointly hosts the annual
event with the Hainan provincial govern-
ment.

China released a master plan in June
2020 to build the island of Hainan into a glo-
bally influential and high-level free trade
port by the middle of this century.

Government officials said the island prov-
ince has built an open policy system with
global competitiveness in trade, investment,
capital, personnel, transportation, and tax
incentives. Located in the geographical cen-
ter of the Asia-Pacific region and backed by
the mainland’s large market, Hainan is a
suitable place for multinational companies
to establish their Asia-Pacific headquarters.
Hainan welcomes overseas investors to
share in China’s benefits and involve them-
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Consumer products expo to
speed up economic recovery
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From left: Visitors from China and abroad attend the first China International Consumer Products Expo held in Haikou in
May 2021. MA ZHIPING / CHINA DAILY A customer looks to buy cosmetics at a downtown duty-free shop in Haikou. ZHANG KE / FOR CHINA

DAILY

selves in the construction of the Hainan free
trade port.

As anew platform to meet the expectations
of Chinese people for a better life, the grand
show — also known as Hainan Expo - has
become a truly global consumption feast. It
not only provides opportunities for consumer
goods from all countries to enter the Chinese
market, but creates opportunities for con-
sumer goods from all over China to be sold
across the world, said officials and experts.

The second expo is to run with the theme
“Share open opportunities; co-create a better
life” Spreading across more than 100,000
square meters, up 25 percent compared with
the first session in 2021, 80 percent of the
space will be dedicated to international exhib-
itors. They will feature the latest in fashion,
Jjewelry, food, medicine and other profession-
al services, the organizing committee said.

It added that more than 2,800 brands
from 61 countries and regions are on display
at the Hainan International Convention and
Exhibition Center, the main venue of the
Hainan expo, which is deemed the largest
consumer goods exhibition in the Asia-Pa-
cific region. More than 600 new product
debuts have been arranged, covering catego-
ries such as fashion fragrance, food, wine,
jewelry and diamonds.

Domestic brands produced by more than
800 companies from 31 provinces, munici-
palities and autonomous regions across Chi-
na will take part in the grand event. The
total number of buyers and professional vis-
itors is expected to exceed 40,000, according
to the organizers.

Mascots for the Hainan expo.

The first event successfully highlighted the
country’s consumption power on the global
stage and fresh opportunities to diversify
market channels in China. It also built up
strong interest among almost all high-end
global luxury groups to debut their boutiques
at the second session, organizers said.

Global business leaders believe that the
expo will not only build a platform for them to
enter the Chinese market but assist them in
better tapping into the latest industry trends
and initiate new campaigns that might set the
tone for future growth in the country.

France, the guest-of-honor country of the
expo, will showcase 244 brands from 50
companies, covering products such as fra-
grances, clothing, jewelry, food, wine and
trade in services.

The Japan External Trade Organization
said that Japanese businesses were enthusi-
astic to sign up for the second expo after they
gained results that exceeded expectations at
the first show in May 2021. A total of 31 com-
panies will bring 230 brands. The total exhi-
bition area will cover more than 3,100 sq m,
slightly larger than their French counter-

parts. The United States’ pavilion occupies
more than 3,000 sq m, displaying 170 leading
brands highlighted by Estee Lauder, Tesla
and Dell Technologies.

More companies from Regional Compre-
hensive Economic Partnership member
countries are enthusiastic about participat-
ing in the expo, thanks to the RCEP agree-
ment effective since January. Japan, South
Korea and Malaysia have expanded their
exhibition areas by 20 percent compared
with 2021, organizers said.

The participating RCEP member coun-
tries’ exhibits are mainly food and health-
care products. Vietnam, for instance,
displays dairy, chocolate and coffee prod-
ucts while Thailand presents its popular
spa, hairdressing and aromatherapy prod-
ucts.

Also showcased at the Hainan Expo is the
Sanya Hello Kitty Resort, the first theme
park resort in Hainan to be built with inter-
national intellectual property rights. Illus-
trating how world-leading concepts are
being combined with Hainan local culture
at a show area of 400 sq m, the new project
will add appeal to Sanya as an international
tourist destination and become a landmark
of the Hainan international tourism con-
sumption center when it opens in 2025, said
the local tourism authority.

Meanwhile, China Duty Free Group will
have more than 200 duty-free shops partici-
pating in the event. With 10 duty-free shops
currently in operation, the island province is
targeting more than 100 billion yuan ($15.8
billion) in total sales this year. Its sales volume
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reached 60.2 billion yuan in 2021, an increase
of 84 percent year-on-year, according to data
from the provincial government.

Philippe Pedone, head of International
Development at Galeries Lafayette, said that
the construction of the Hainan Free Trade
Port “has put the expo at the center of a
region brimming with potential, and this is
a fantastic opportunity to start new conver-
sations and strengthen our ties with busi-
ness players here” The French retailer aims
to have 10 stores in China by 2025.

“The holding of the second expo has made
us see the positive signal of China’s expand-
ing opening-up, and we are full of confi-
dence in the development of the Chinese
market,” said Kentaro Fujiwara, CEO of Chi-
na unit of Shiseido.

“Strong growth and expectations have
prompted especially those international
luxury brands to enhance their presence in
Hainan. They regard the Hainan Expo as a
‘golden key’ to expand their China market
share,” said Xie Xiangxiang, an associate
professor of tourism at Hainan University.

Michael Straub, an associate partner of
McKinsey, believes that after 2022, even
when international travel recovers, Hainan
Island will “remain a competitive travel and
duty-free destination” This is largely due to
upcoming policy changes in the Hainan FTP
which are to push the tropical island region
toward a “golden age” of the tourism retail
industry, he said.

The expanded offshore duty-free policies
granted to Hainan by the central govern-
ment and the effects of the China Interna-
tional Consumer Products Expo have jointly
worked to draw foreign brands to set up
operations in Hainan.

More than 30 overseas luxury and beauty
brands — including Switzerland’s Richem-
ont, France’s LVMH and Pernod Ricard, and
Britain’s De Beers — have landed in Hainan,
which is regarded by experts as a growing
paradise for duty-free goods.

Hainan is confident that the second expo
will attract more global high-end consumer
brands to set up offices, operation centers
and production bases in Hainan. This in
turn will boost the international competi-
tiveness of the offshore duty-free shopping
chain in Hainan FTP, local officials said.

They added that the expo will be an eco-
friendly model that stresses low-carbon
practices, intellectual property protection
and integrity in social responsibility.

By YUAN SHENGGAO

More than 100 forums, promotional
events and other supporting activities will be
held online and on-site during the consumer
products expo to showcase top-quality
branded products from home and abroad.
The forums, events and other activities also
aim to fully demonstrate the advantages of
the Hainan Free Trade Port in its fine ecosys-
tem, competitive investment policies and
sound business environment, according to
€xpo organizers.

The Second Global Consumption Innova-
tion & Duty Free and Travel Retail Confer-
ence will be held on Tuesday focusing on
Hainan FTP policies and global consump-
tion innovation trends. Experts and
scholars, industry leaders and groups
involved in tax-free goods business will be
invited to discuss how to share new
opportunities in Hainan’s consumer mar-
ket and China’s consumer market else-
where in the future.

Another highlight of the second con-
sumer expo is the Sustainable Consump-
tion Forum, scheduled for Wednesday.

The gathering will echo China’s dual car-
bon goals, which aim to peak carbon diox-
ide emissions by 2030 and achieve carbon

Sideline events highlight policies, trendy insights
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are ready for an expo show and primary experience driving at the Haikou National Sailing Base. LI TIANPING / FOR CHINA DAILY

neutrality by 2060. With a theme focusing
on sustainable consumption and a low-car-
bon future, the meeting will feature deep dis-
cussions and sharing of the sustainable
consumption and production practices of
leading companies.

It will deliver value propositions and
action achievements of brand enterprises
in promoting sustainable consumption.

The summit’s agenda also includes the
release of an initiative for global sustaina-
ble consumption, an action plan for the

industrial sustainable consumption, the
fashion ESG industry index, an observa-
tion report and a white paper on sustaina-
ble consumption.

Exhibition organizers from RCEP coun-
tries will be invited to participate in side-

line activities such as the Global Consumer
Forum to discuss how to make the best use
of the RCEP agreement, as well as Hainan
FTP policies to deepen exchanges and
cooperation.

An international fashion week, an
important part of the second Hainan
Expo, will also be held, attracting a large
number of domestic and foreign design-
ers to display their latest fashion series in
the form of livestreaming seaside cat-
walks, order-placing fairs, brand-sharing
salons and fashion art exhibitions, in
addition to new product releases, invest-
ment conferences and cooperation sign-
ing ceremonies.

Authoritative think tanks, intermedia-
ries, industry organizations, trade promo-
tion agencies from participating
countries and regions, and leading enter-
prises will contribute their insights at the
various forums. During this expo, offshore
duty-free shops in Hainan will offer
unprecedented tax-free concessions, many
of them in exclusive gift packs for tourists.
Talks will also be arranged to promote
cooperation between business entities run-
ning duty-free shops and those overseas
brands participating in the expo, according
to organizers.

This page is sponsored by the Hainan provincial government.



