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With transactions thriving — 
particularly online — between 
international markets and Chi-
na’s western region, Chengdu is 
boosting its logistics services to 
meet the demand of a red-hot 
e-commerce boom in the city. 

As the capital of southwest-
ern Sichuan 
province, 
the city has 

long been an important com-
mercial center for the domestic 
market, but such trade is no 
longer as central to Chengdu as 
it used to be. ! e e-commerce 
companies here are increas-
ingly deploying money and 
resources into cross-border 
e-commerce platforms to fuel 
their growth.

Peng Jun, director of the com-
mercial service department 
at the Chengdu commerce 
bureau, says cross-border busi-
ness has expanded into many 
di% erent industries, including 
trade, & nance, tourism, agricul-
ture and transportation.

“Business-to-customer 
e-commerce will become the 
main driver to sell more prod-
ucts made in Chengdu and 
western China to overseas 
markets,” Peng says. Chengdu’s 
exports and imports via cross-
border e-commerce accounted 
for approximately 10 percent of 
the city’s total trade volume of 
$49 billion last year, according 
to Chengdu’s municipal devel-
opment and reform commis-
sion.

COMMERCE

C H I N A  D A I L Y                                       businessinsight 15M O N D A Y,  M A Y  5 ,  2 0 1 4

E-commerce fuels Chengdu’s trade growth
Cross-border 
platforms 
expand into 
multiple 
industries
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A truck carries exported goods through a duty-free zone in Chengdu. The capital city of southwestern Sichuan province is making an e� ort to promote its foreign 
trade via e-commerce platforms.
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‘‘
With more than 8,000 com-

panies carrying out various e-
commerce functions, includ-
ing supply chain management, 
mobile commerce, online 
platforms, Internet marketing 
and transaction processing, 
Chengdu generated 550 billion 
yuan ($88 billion) in business 
transactions on its e-commerce 
platforms last year.

Over 40 large e-commerce 
businesses have set up their 
regional headquarters, opera-
tional hubs, and research and 
development centers in the city. 
Chengdu is also home to 150 
third-party e-commerce plat-
forms, with nearly 12,000 com-
panies and more than 63,000 
employees. ! e platforms so far 
have created 380,000 jobs. 

As some foreign and domes-
tic manufacturers are mov-

ing their production facilities 
inland to seek new market 
growth points, Peng says inland 
regions will continue to gain a 
market presence from interna-
tional markets through cross-
border e-commerce. 

Indeed, an increasing num-
ber of eBay sellers are emerg-
ing from such inland cities as 
Chengdu; Zhengzhou, Henan 
province; and Xi’an, Shaanxi 
province. Sales on the online 
auction site from Chengdu rose 
38 percent from 2012 to 2013, 
the Hangzhou-based China 
e-Business Research Center 
says.

“To meet the demand for 
goods transportation to over-
seas destinations ordered 
through e-commerce plat-
forms, we are making plans to 
strengthen the city’s ability for 

single trip currently takes 12 to 
14 days.

DHL Global Forwarding also 
is & nding Chengdu’s cross-bor-
der e-commerce platform for 
high-end goods, such as phar-
maceutical, food and chemical 
products, to be another attrac-
tive use for this rail route. In 
January, the German company 
introduced its & rst temperature-
controlled China-Europe rail 
service between Chengdu and 
Lodz.

“This service will provide a 
flexible shipping solution for 
temperature-sensitive Europe-
an products, such as German 
drugs and vaccines, Dutch dairy 
products, French wine and 
processed Spanish agricultural 
products, to China, aF er the bi-
directional rail service becomes 
operational,” says Hou Hanping, 
a professor of logistics manage-
ment at Beijing Jiaotong Uni-
versity. “! ese goods previously 
were unable to use the fast and 
cost-e% ective transcontinental 
west rail corridor, especially 
during winter and summer.” 

The central government 
offered incentives to encour-
age the development of cross-
border e-commerce in January 
this year. Companies can enjoy 
a refund or tax-free policies for 
consumption and valued-added 
taxes.

Eager to develop more over-
seas markets, Chengdu plans to 
open three more international 
air routes — to San Francisco, 
Moscow and Sri Lanka — 
this year, and make flights to 
Europe, the Middle East and 
other Asian countries more fre-
quent. ! e city is also working 
on a second airport to ease air 
traI  c congestion and enlarge 
the space and facilities for air 
cargo. With a budget of 54.5 bil-
lion yuan, construction work is 
set to begin next year.
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logistics services, from rail to 
air,” Peng says. 

Chengdu also is expecting 
that an express rail route that 
opened in April 2013, linking 
Chengdu and Lodz, Poland, 
will operate bi-directional ser-
vice this year. ! e international 
rail hub in Chengdu will assist 
Chinese cross-border e-com-
merce companies in buying 
more European goods and sell-
ing them back to the domestic 
market.

! e route currently departs 
Chengdu for Lodz every Satur-
day with 41 standard containers 
on each train. Its cargo mostly 
includes IT products, auto 
parts, home appliances, cloth-
ing and shoes, as well as daily 
necessities, mostly produced in 
Chengdu. 

Chen Zhongwei, director of 

the Chengdu logistics office, 
says Chengdu’s cross-border 
e-commerce companies will be 
the biggest beneficiaries from 
this rail route, as they won’t 
need to send their goods to 
port cities any longer and wait 
for months for the arrival of 
shipments in Europe. ! e rail 
line “reversed the concept that 
an export-oriented economy 
must rely on seaports, turning 
Chengdu’s inland geographical 
disadvantage into an advantage 
for exporting to Europe”. 

AF er arriving in Poland, Chi-
nese goods can be distributed 
to markets throughout Europe, 
such as Germany, France and 
the Netherlands, within one to 
three days. ! e express rail is a 
month faster than ocean ship-
ping and costs only a quarter 
of air cargo transportation. A 


