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Robust kiwi imports 
sign of strengthening ties 

Commerce with New Zealand grows as trade pact upgraded 

By ZHU WENQIAN 
and ZHONG NAN

An international freighter loaded 
with a portion of New Zealand’s lat-
est season of kiwifruit arrived in ear-
ly April at Taizhou Port in Zhejiang 
province.

At the Port of Tauranga, Bruce 
Cameron — a longtime kiwi grower, 
chairman of Zespri, and a coopera-
tive of the nation’s growers — said he 
couldn’t hide his excitement as he 
watched the cargo being loaded for 
Taizhou. He said he looked forward 
to every Chinese consumer being 
able to try the cooperative’s fruit.

“Our 2,000 containers loaded on 
20 vessels will be shipped to China 
one after another. In the next five 
years, we plan to double our sales in 
China to satisfy the appetite of more 
Chinese consumers,” Cameron said.

Over the past 20 years, Cameron 
has fostered good relations with his 
Chinese business partners. In 
November, Zespri was named an 
Authorized Economic Operator, a 
certification issued by China’s Gener-
al Administration of Customs that 
allows the recipient’s products faster 
clearance into the country.

China accounts for a 25 percent 
share of Zespri’s kiwi exports. Cam-
eron has promised to pay close 
attention to health regulations and 
strictly abide by the requirements of 
quarantine inspection and risk con-
trols, especially during the COVID-
19 pandemic.

During the 1990s, Zespri began 
cultivating a new variety of kiwis, 
developed through a natural breed-
ing program, the company said on 
its website. The new yellow-fleshed 
gold variety had a less furry outside 
and a sweeter taste, it said.

With an increasing number of mid-
dle-income Chinese consumers, the 
appetite for top-end foods is growing, 
and more people are buying import-
ed and domestic tropical fruits to 
explore a wider variety of foods.

Last year, trade between China 
and New Zealand reached nearly 
160 billion yuan ($25.16 billion), up 
27.2 percent year-on-year. The value 
of fruit imported from New Zealand 
reached 4.15 billion yuan. Zespri’s 
sales in China hit 350 million yuan, 
according to China’s General 
Administration of Customs.

By 2025, China is predicted to 
become the world’s largest consum-
er market. The expansion and 
upgrading of that market will lead 
to a greater demand for agricultural 
products, said Chi Fulin, president 
of the China (Hainan) Institute for 
Reform and Development.

Last year, China imported more 
than 100,000 metric tons of kiwis 
through Shanghai South Port. The 

port receives about 80 percent of all 
of Zespri’s kiwi exports to China, 
Customs officials said.

This year marks the 50th anniver-
sary of diplomatic relations 
between China and New Zealand. In 
that time, their economic ties have 
grown rapidly.

“In the past 50 years, bilateral 
relations between New Zealand and 
China have become increasingly 
close, and bilateral cooperation in 
many fields such as economics, 
trade and culture has continued to 
expand,” said Clare Fearnley, New 
Zealand’s ambassador to China.

Fearnley said the improvement 
of relations between New Zealand 
and China would bring significant 
benefits to fruit and horticultural 
businesses in New Zealand. “The 
trade exchanges between the two 
countries are quite resilient. I 
believe they will definitely recover 
from the impact of the COVID-19 
pandemic.”

She said she hopes for “complete 
success” for exports of New Zealand 
kiwis to China this year.

Ashley Taggart, a partner at Lane 
Neave law firm in New Zealand and 
a longtime observer of China-New 
Zealand diplomatic relations, said 
the firm believes that the two 
nations will overcome the pandem-
ic’s negative impacts, continue to 
facilitate investments and further 
deepen bilateral cooperation.

An upgrade to China’s free trade 
agreement with New Zealand took 
effect this month. It further opens 
markets for goods, services and 
investment while optimizing rules 
to promote trade facilitation, Xin-
hua News Agency reported. Bilater-
al cooperation will also be 
strengthened in e-commerce, com-
petition policy, government pro-
curement, the environment and 
trade, according to the protocol.

It is also the first free trade 
upgrade agreement between China 

and a developed country. China 
signed the FTA with New Zealand in 
2008, its first with a developed 
country.

The upgraded FTA will comple-
ment the Regional Comprehensive 
Economic Partnership agreement 
signed in 2020 by 15 countries in the 
Asia-Pacific region, including China 
and New Zealand. The RCEP agree-
ment, which took effect on Jan 1, 
covers some 30 percent of the 
world’s population. It is expected to 
help facilitate trade liberalization 
and economic integration in the 
region, and provide a strong boost 
to international trade and invest-
ment, contributing to global eco-
nomic recovery.

“China’s growing volume of con-
sumption and imports will create 
better conditions for other RCEP 
member economies to increase 
their exports, and help facilitate 
regional economic and trade coop-
eration,” said Wang Yiming, vice-
chairman of the China Center for 
International Economic Exchanges.

Tang Junkai, supply chain manag-
er of Delicay (Shanghai) Fruit Trad-
ing Co Ltd, said rapid changes in 
world affairs imposed a profound 
impact on the supply chain of fresh 
fruit globally, and the resilience of 
the sector’s supply chain has 
become more important.

China, the world’s second-largest 
economy, has become New Zea-
land’s largest trading partner. 
Despite the pandemic, China-New 
Zealand trade has grown, according 
to the Ministry of Commerce.

Tim Knox, deputy director-gener-
al of China relations at the Ministry 
of Primary Industries of New Zea-
land, said the nation’s advantages in 
growing high-quality and safe agri-
cultural products have given him 
full confidence in promoting close 
cooperation with China.

“We are working closely with Chi-
nese Customs and make correspond-
ing adjustments to the requirements 
for pandemic prevention and con-
trol, and we look forward to bringing 
more nutritious and sustainable 
agricultural products from New Zea-
land to China,” Knox said.

Meanwhile, Ben McLeod, global 
marketing director of Mr Apple — 
New Zealand’s leading global apple 
exporter — said the company has 
been continuously innovating in its 
planting technologies for decades. 

The apple grower said it is com-
mitted to producing high-quality 
fruit and is looking forward to con-
tributing to the long-term sustaina-
ble development of trade between 
New Zealand and China.

Contact the writers at 
zhuwenqian@chinadaily.com.cn
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tastes a new variety of red 
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Guizhou growers 
boost cultivation, 
processing, sales
By ZHU WENQIAN in Beijing
and YANG JUN in Guiyang

The subtropical climate, clean 
air and fertile soil make Liupan-
shui, a city in mountainous Gui­-
zhou province, ideal for 
cultivating tasty, high-quality 
kiwifruit, growers said.

Fourteen wild varieties are 
grown in Liupanshui, and the city 
is regarded as the home of wild 
kiwis, according to the China 
Wild Plant Conservation Associa-
tion. The city has three cold-chain 
logistics centers, with each center 
able to handle more than 1,000 
metric tons of goods annually, 
local government officials said.

Liupanshui also has an exten-
sive processing center that is 
able to handle more than 10,000 
tons of the fruit. It produces 
products such as kiwi wines, jui-
ces, jams, preserved fruits and 
snacks. The local kiwi industrial 
chain also includes isolating or 
purifying beneficial elements of 
the fruit and making some 2,000 
tons of beauty products annually 
using kiwis.

Kiwis originated in China, 
which have a history of some 
1,300 years of cultivation. The 
nation produces more of the 
fruit than any other. Kiwis were 
introduced to New Zealand in 
the early 20th century, accord-
ing to Shenzhen-based Qian-
zhan Industry Research 
Institute.

In 2021, the production of 
kiwis in Liupanshui reached 
30,500 tons, up 22 percent year-
on-year. The value of the city’s 
kiwi crop was 900 million yuan 
($141.3 million), up 29 percent 
over the previous year. By 2024, 
Liupanshui aims to reach an 
annual output value of 4.5 bil-
lion yuan, the local government 
said.

The city has a large concentra-
tion of poor families, and plant-
ing kiwis has become a major 
industry that helps farmers 
improve their situation. Nearly 
150,000 farmers, including 
23,000 farmers in unfavorable 
economic circumstances, have 
been involved in planting kiwis 
and become better off, the local 
government said.

Liupanshui also plans to work 
more closely with Wuhan Botani-
cal Garden of the Chinese Acade-
my of Sciences and Guizhou 
University in the research and 
development of kiwi varieties and 
building intelligent cultivation 
greenhouses. The city will also 
introduce more agricultural 
machines suitable for cultivation 
in mountainous areas.

Liupanshui Agriculture 
Investment and Development Co 
Ltd, a major local kiwi grower, 
has seen booming sales in 
domestic and overseas markets 
in the past few years. In 2016, the 

A kiwi grower picks fruit at a cultivation base in Guizhou pro­-
vince, in August. Liu chaofu / for china daily

company began exporting kiwis 
to Southeast Asian countries 
such as Thailand, as well as to 
Russia, the United States, Cana-
da and Middle Eastern nations.

“We have also strengthened 
sales via e-commerce platforms 
such as JD and Tmall,” said Long 
Weijie, president of Liupanshui 
Agriculture Investment and 
Development Co Ltd.

“The rapid growth of the local 
kiwi industry plays an important 
role in promoting agricultural 
modernization, poverty allevia-
tion and the eco-friendly industri-
al development of Liupanshui,” 
Long said.

Last year, kiwis planted by the 
grower exceeded 10,000 tons, 
worth 200 million yuan. By 
importing smart processing 
facilities from New Zealand, the 
company can select and pack 
250 tons of kiwis a day, and its 
cold storage facility can help 
extend the fruit’s viability in 
storage in order to provide kiwis 
to the market for 10 months a 
year.

In 2021, sales revenue of Liu-
panshui Agriculture Investment 
and Development Co Ltd was 
39.41 million yuan. Sales of kiwi 
juice reached 3.01 million yuan, 
and kiwi wine came in at 1.38 mil-
lion yuan, the company said.

“Besides setting up stores at dif-
ferent wholesale markets in Liu-
panshui, we have agreements with 
more than 120 fruit stores in Gui-
yang,” Long said, referring to the 
provincial capital of Guizhou 
province.

“Nationwide, we work with 
several major distributors in dif-
ferent regions and focus on some 
key sales channels. Those key 
channels include Disneyland in 
Shanghai; China Resources 
(Holdings) Co Ltd in Guangzhou, 
Guangdong province; and Fresh-
ippo, the grocery chain of Alibaba 
Group,” he said.

The rapid growth of 
the local kiwi 
industry plays an 
important role in 
promoting 
agricultural 
modernization, 
poverty alleviation 
and the eco-friendly 
industrial 
development of 
Liupanshui.”
Long Weijie, president of Liu-
panshui Agriculture Invest-
ment and Development Co Ltd
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