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China Daily Media Group

ji1h = CHINA DARY
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. BAESSHE, FEBPE. DX, BE. FNK.
EESTH194 T BERABK 9021 REFIBEERNT
B PIREEER

Authoritative influence

The China Daily Media Group was founded in
1981, and its flagship newspaper -— China Daily
-— first appeared on June 1 of that year as a
national English daily, it was hailed at that time
as one of China’s most authoritative mainstream
media and the sole Chinese English-language
news source that made it to mainstream society in

the Western world.

Think tank

To increase China’s communication with the
world, we recruited nearly 100 members of the
media elite from around the globe, along with
top Chinese English news experts to establish
a completely professional team for our English

news cov (‘I‘Zlg(‘.

Multi-media group
By taking advantage of the integration of many
media like newspapers, video, networks and

mobile phones, today’s China Daily is heading

rapidly toward a multi-media platform that can meet

individual readers” demands to the fullest.

Global network

With its reporters in various places around the world
and four international media platforms (China Daily,
China Daily Asia, China Daily America, China Daily
Europe), China Daily is able to gather the latest
information in a speedy fashion and distribute it

without interruption.

China Daily has extensive cooperation and
communications with the New York Times,
Washington Post, USA Today, The Times (London),
The Globe and Mail, Le Figaro, The Financial Times
and The Guardian. In addition, it cooperates with
some influential news agencies like Reuters, L’Agence
France- Presse and Bloomberg. It also plays a key
role in the Asian News Network, which consists of 21
mainstream newspapers in China, Japan, South Korea,

Singapore, India, and 14 other Asian nations.

Made in China Read by the World ------- China Daily Media Group \ 03



\

Hfr=

International M. ar/cezfz'ng Plazfm"m

W RE LA
—EFE AR

bEBR) EFESINSRBRIYBE LT, 0. SNE
BUFREE] . SEEPEERE. £ B3 AOERE

RENENRIRIE. BEEANFBEMELSTHME. EBA
TEHHNG RS ERBEESE,

tEBK) NEEFTBAERINBER. AANEES
MAL, 2z ANEEE, EESERAREA
R, BEASSREBEAR. IMXAR. BSEFSA
R, ERFESFBEAL,

Communication through the English
language
-- the top channel both at home and abroad

China Daily can be found in all high level places in China
where people from other countries work or gather, like
the decision-making centers of foreign organizations,
embassies and consulates, where large international
activities and forums are held, all domestic airlines and

major airports, as well as top hotels.

China Daily readers tend to be cosmopolitan, well-educated

04\ ERREHTFE

\/ZA

people, both in China and abroad, Two-thirds of them

are from outside China or are abroad. They include elites
such as government decision-makers, ambassadors and
other diplomatic personnel, politicians, senior executives
of multinationals and other business people, and members
in chambers of commerce in various countries, as well as

experts and scholars.

a7
— PREHSRB NS

ATEFNBHF P ETFREH, (FEER) FE

B EERERTYLINE. Sin. ERFRLHEREY

%, MLERZEFR—LRBNEREEES, FE
wEE RS mLEER, MItmBNE,

Value sublimation
-- integrating product marketing and brand
culture

To help customers better promote their products, China
Daily takes advantage of its authoritative, sophisticated,
international media image, and an international marketing
arena that collects a host of world-class brands to improve

their image and their brand value.

MELEHRS
—ITHE R LR

HAEELTR. RRILE. EHRN. BPRSEMNS
RRERSSEIBA, ST B ST e REENAE
EBfL, KIEPEOREAEASERTR, AFPRMH
EAHNMNGEEREEBRTE,

Personalized marketing service
-- tailor-made multi-media solutions

Our professional team is made up of foreign experts, senior

reporters, marketing planners and a customer service
group that offers you an individually targeted publicity

plan for your particular brand.

LHEH
— 7R x 20\ BUETE(E BB

TEEKR) BEEXRETT, WRE24NEEEKEMR,
FRRIEEHEERNENESEELE, ERREHE
. ENEHERET RELEMLE

Effective marketing
-- information transmission on a 24-hour-a-day,
7-day-a-week basis

China Daily is published every day and ofters round-the—
clock news coverage. Therefore, it guarantees marketing
information updates and timely, accurate delivery and can
be effective in handling marketing emergencies and real-

time marketing reports.

International Marketing Platform \ 05
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%A Brief Introduction

TEER) BRPEEREXHR, 6IFIF19814F, 2K KTIHAOHH. ELRERISHmALEERN T EREER, B
W—ARHEABFERMES. ENEREHRESHTERR, SENRDPREEGZNSTIRSNERE, HekEsEs
AP EFENE M AMENWREER, SPEROHTR, tRTHRPIENEEFO,

China Daily is China’s national English-language newspaper. It was founded in 1981 and today has a global circulation of almost
+00,000. China Daily is a popular choice among the English-language media in China for readers everywhere. Because it is the
only Chinese newspaper that has really entered Western mainstream life, it is the newspaper most quoted by the foreign press. The
paper also has the largest number of supplements for international meetings in China among all the media outlets. Global readers
recognize China Daily as the most authoritative, influential English-language news source in the country. It is an important

window of China to increase understanding with the world.

06 \ [EFRE T &\ E B IR \EiR International Marketing Platform \ China Daily \ Brief Introduction \ 07
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hEiEE

O

Foreign readers
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SNEEE
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FRAMIEE L]
Ratio of foreign readers to
Chinese readers

il RE RKERAR RUKN BESR HERE BRRE  R/E "RE B
. s Asia TiM(hEAHE Training Movies Fitting Dress Digital  International Domestic Insurance Cars Property
chanla KM O . O 9.1 times 9.1)5\'(’/£E ) and and Products Travel Travel
6.6times g gyu/fE 17.5% proformances adornment
Europe B e e
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40% 7.1 times 7R/

—ERRALTHAILLS] By air travel
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China Daily has done an excellent job in reporting the Olympic
Games and Paralympic Games,so it should be awarded a gold
medal.

——Jacques Rogge, President of the International
Olympic Committee ( EfrREZESEFEHT - THE)

The pictures and content of China Daily have been excellent,
and they have expressed my idea of the Paralympic Games
precisely.

——Philip Craven, President of the Internaional
Paralympic Committee

(ERZRSEFEFEMNE - wEX)

Main officials in the United Nations are subscribers of
China Daily eClips, which are timely and convenient
for us to obtain information and viewpoints from
China.

—— Marie Okabe, Spokesperson for UN
Secretary-General ( KEEMBKHELZS AN
HHEIL)

China Daily is my daily necessity, and it is the main source for
me to know what happens in China.

——Daniel Dudek, the Chief Economist of
Environmental Defense and former environmental
consultant to the US president. ( ZEIR RS EFEEF
FREEE B GIREM A FE )

My colleagues and I read China Daily every day. ﬂ )
— —Sir William Ehrman, British Ambassador to the v ﬁ;l.!"' |
People's Republic of China ( 5% E 3 4 K B g BE Ty 1
B5T) L

{

10\ EFREHTA\PE R REERS
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China Daily's special reports are an extension of its news
= coverage, and are read by its 400,000 subscribers.
I nga po re T They feature in-depth reporting and broad coverage

uﬂn I:[‘t)' roars In mr ufTIEEI with a flexible design, which allows us to better meet

AT mR LEatl By
Product Special Reports Germany and China
tackle challenge of

our clients’ needs and satisfy reader demand for diverse,

FREAFTENSTE, 2 (FEBR) ZFHOR
%, BT ERXXE, BN BT,
REFR, BT EMERE, WEKRNEE.
BERsE. mEER. REBERS, BFHASH
ARBERRFEAXEERARS, &% (1EH
) BENIE,

sophisticated content.

+ Regular topics:

- Government business promotions

- Tourist destinations

- International conferences and forums
- Diplomatic affairs

- Sports events

T

- WABBEEREE. KiFs S N85
- REEFSW. RIEEET)

- BREET TUVv SUD: Global quality partner

- Exhibition previews

- Company promotions

Diplomatic Aftairs Special Reports

‘We publish a number of supplements for a variety

— NTHET Crerran Bk . . .
INSIEESH] m.w&r.illi s ched of countries throughout the year on an ad-hoc basis.
o N ) z & " . . . . .
- LTERET, WMBARETI. WiRETI. MICEHR If;l:':ﬂ&mhﬂ'ﬂ Frequently they highlight important diplomatic events

275 = | or state visits, such as the anniversary of diplomatic
relations between China and foreign countries, a state

SNEEET leader’s visit to China, National Day celebrations,
& BRI ZINEENFIE S, FFERELH
HREZENET, EPIBEERXBFLS
B. fErxeaht. FEERIAEEZTSHEN

anniversaries of the founding of bilateral diplomatic

relations, and major festivals.

+ Countries that we publish Diplomatic reports

e for:
Special Reports
- United States of America - Thailand
- Canada - The Philippines
- Germany - Malaysia
- France - Singapore
- United Kingdom - Pakistan
- Sweden - India
- Spain - Australia
- Italy - Brazil
- Russia - Peru
- Norway - South Africa
- Japan

12\ EFREH T A\PE B R\~ R\ T International Marketing Platform \ China Daily \ Product \ Special Reports \ 13
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SRR =

Product Official Journals

(PEBR) BERDRZEGFSWET], 2008FH ARG HRIER2008RIES . HASEHEX
ST BENR. ZENR, BN (PEBR) TEADTESETERHOREERSWHNRT, 8
BEME£kitia. APECIER . BEFAREHILIRE,

Official journals are specially published for international events. These have included projects for the Fortune
Global Forum, China ASEAN Expos, Auto China, the ASEM Finance Ministers meeting, the APEC Summit,

and the Summer Davos Summit.

* In addition to the latest news and developments at an expo or congress, they report the latest industry news

and provide analysis on issues covered by the event. China Daily also interviews government officials and T Sy F——

company leaders to get insights into and a preview of future market developments. - prr— P FHOTDS

1 i I o Chil f
* Our research shows that the participants read these official journals before the event and keep them it by ": ; | !
afterwards.
e .
* Copies of official journals are distributed at events alongside 400,000 copies of China Daily. an iy g 1t g kel .
o < v 4 LS = L . L

= BOAO SPECIAL
More IPOs needed on ChiNext 7727r

A DALY F W L

LAY e EURGP, Tl AMSERCAN,
B PO I D .

Eu—hull:;wl._'h
e trads Tl
MetQun bets beg on Forum debales business o
security solutions. [T chmate, govt purchases = :@

Walmart plans for retad nish

jronl b sl war g0
for I hen pros i b iy c o o
ks - il Erglith sandis parinies of Exgs 2000 Shdmghai
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Product Special Reports

PEZFRE
BeIEMIIHRIZ2007, 2008,
200945 RE, M (+EB#KR) it
", EBBXETT, EBEREEH

B—RWH, AR PETUET
XMWBRZS, B (PEBKR) &5
RENRRBEFNCERIHAORS,
THEBFETFFESTEIYHEFK

BAR (T nX), oM
WS o BRI BUS TS A AR 69 BUR
ERL, UM SRARSkEmA A H
Z 8,

Economic Outlook

This publication coincides with the first
day of the annual National People’s
Congress and Chinese People’s Political
Consultative Conference sessions. It is
written and compiled by China Daily’s
experienced team of business editors
and reporters, with advice and support
from experts in various industries and
professions. It examines and analyzes
the latest business trends, prospective
government regulations, and emerging
corporate figures that will shape the
future of China’s economy in the years

to come.

16\ ElFRE T A\PE B IR\~ m\EE

my the e

¢ 1 deckive veal

Economic
Outlook

2 Economic
Outlook

Grow

Economic
Outlook
2007

i CHINA DAILY

S5rhEH#/HK
‘ShEARK BEASEH
R EIFFEE 2007, 2008,
2009. 2010% 4B H hid Pu i,
BEMREFIIEN “FNEEFE
S—EBEZ R XETES" BEt
B, 1EA—EEENIRIERSS
SRE, THEABEH LTI
N, NEEEASETENLEN
Mihzig, 5B NPEREF—F
RENEERELERXNER, BRI
BXREEASNPELBREASE
1, BABEEASHAPETS
HEEEWVEFERSRNSN "F
EZ

o

Grow with China

Thanks to its professional reporting and editing
staff, China Daily is able to publish an annual
special edition with the title “Grow with China”. It
coincides with the annual New Champions - World
Economic Forum (WEF) meeting, also known as
the Summer Davos. “Grow with China” includes

a well-researched selection of articles based on
exclusive interviews with CEOs and presidents of
multinational companies, along with their histories
and strategies for growth in China.

Together with China Daily, the publication is

directly distributed at the summit venue.

International Marketing Platform \ China Daily \ Product \ Special Reports \ 17
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RELTh

(PEHER) —XHSNFINERFNEE AR IEWREFABA (AUTO TASKFORCE ) , F200746829H s phEH
T CRELT) (RXBAMOTORING ) o CGAEELT) LUTET B . TU4sy. EFTEMN CRELTT) A8
R, BAAEEHRE N AITIRAEE, MABHETERANMNSKAELSRFISIERW AV, BEFR.
GRETREENTE B REKNEGHT EZXK,

Auto Special

Our auto taskforce consists of eight Chinese and foreign editors along with support personnel. On June 29, 2007, we introduced
MOTORING, which has become an indispensable automobile marketing platform: it is both professional and readable and
entirely suited to the market. It meets motor companies’ demand in their efforts to publicize strategies, brand image and products

themselves.

18\ ElFRE T A\HE B IRGE @\ E T
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BfERAFSEHRORET, BEREERE, RERE
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High-tech edge draws

Local Ewemmmls'séé-freésuein trademarks et

State-owned Enterprise Specials

This biweekly comes out every other Tuesday on a colored

page with in-depth coverage about State-owned enterprises,

; x = = their latest developments, international cooperation, and the
TWE, PetroChina conduct CEM exploration it

process of development with foreign counterparts.

CNOOC tuﬁs to unconventional gas

Cring's o corpimasls
it shale gas and coal-bo-gas

New parﬁ will hast corpora

te headquarters

FIRF=RUAT (FRT) Intellectual Property Weekly w. ¥ = — -
B (PEER) AERIR=NEBEKEE 7, The first issue came out on the World Intellectual Property Day April 26, -

7E2004F4H268 (HREIR~NE ) BRHER 2004, as a joint effort by China Daily and the State Intellectual Property

tfl. SA=% (PEBR) T LRTE, Bureau. It appears on Page 17 of China Daily, every Wednesday.

2P EE—MEAIRFE T,

This weekly provides special reports on industry hot spots and various

BRIEMIR=PESEE R, BT R TR ST
HRVEEFFREARE, R RIEPERIR™
WABXEIIE RIFE, BRIMAE R
BHHE, MRFRERRERFHER, &
R, AN P2 AT 5 0 IR RO R property cases and their outcome, as well as Q & A and suggestions from
& experts.

issues in the field of intellectual property rights. It generally includes

talks with intellectual property officials, the latest developments in

intellectual property rights at home and abroad, major intellectual

20\ ElFREHF &\ E B IRER=R\ERR International Marketing Platform \ China Daily \ Product \ Special Reports \ 21
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Product Special Reports

(HEBHR) ZELH
(hEBKR) WANIIEERENLE, KEESIMREEE, ERELTFRERAREBX SRR &, 5EE
MM S AN REBX 20T, MARKNEE, FEER, RS HHNARZEAR, (RESHHNLR,

Charity Specials
Thanks to its publicity strengths, China Daily has long enjoyed good cooperation with charitable organizations in drawing greater
attention in China and abroad to impoverished areas. It also plays an active role in raising funds and finding ways to eradicate

poverty while promoting development.

20 charity
Billionaire vows §
to give fortune
to good causes

Pm_]ﬂcts benefit remote vﬂ]agui

AT s L T s

T T L]

~- US company ﬁmds
2> ﬁght agamst hepatltls

Il’m()\'dtl\ e studLn’rs milk idea for all it’s wm'th

Lighting the way forwand
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SRR = BEEIT
Product Targeted
Distribution Solutions

BERIT
R (PEBER) BB

EBHREERRS, AZPREEORELT, EPNEULENGEN (FEBR)
R erd i A RE i w9 R T R IEX IR HATE mIRBHNER,

Targeted Distribution Solutions

Targeted Distribution Solutions is a newspaper media service that allows customers to deliver newspapers to targeted audiences,

through certain China Daily channels, if they purchase a certain number of China Daily issues.

EFRE T &\P E B R\EE = M\EE International Marketing Platform \ China Daily \ Product \ Targeted Distribution Solutions \ 23
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0 +63.6cm x 15cm
18 AUE (o1l 5 BF5ieIT % B 382,200 490,000

14col x 15¢cm)

o B rr SERmeETEEn e e

20 12888 B 191,100 318,500

21 LEIR ey 382,200 637,000

@ 22 3 resiiaesy — 2,548,000
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Wrap
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Supplemental
Insert

EE3)
Bellybend

e F
Sticky Flyer

BEABS (dEL =K
7 ) Outside fold A (Beijing,
Shanghai, and Guangzhou)

BEABS (dELT—HK
17 ) Outside fold A (Beijing,
Shanghai, or Guangzhou )

BAEBES (dEL =K
17 ) Outside fold B (Beijing,
Shanghai, and Guangzhou)

BEBES (dbL —#&TT)
Outside fold B (Beijing,
Shanghai, or Guangzhou )

FEEr =iy ere s, Sk
DERITVTH

Beijing, Shanghai, Guangzhou;

at least 10,000 copies each

Size(W x H)
R~

2R

(3khR: 30.8cm x 46.5cm

EERR . 63.6cm x50cm
AR : 30.8cm x 49cm)

4 full pages
(Front page:
30.8cm x 46.5cm
Double pages:
63.6cm x 50cm
Back page:
30.8cm x 49cm)

RTBENFALE RN
(29.7cmx21cm )
Smaller than A4 paper
(29.7cmx21cm )

RABF
30.8cm x 15cm
Smaller than
30.8cm x 15cm

RT3 /N FBSLE KR/
25.7cm x 18.2cm
Smaller than B5
paper(25.7cm x 18.2cm)

B/W (RMB)
£H

Ay x K47
D FRTE
IS
advertisement
fare= unit
price x copies
distributed

3yuan/copy

Colour
(RMB)
¥e

1,750,000

1,313,000

1,050,000

787,500

3T/

Whet do we mean by Think Blue?

e

5.57T/%
5.5yuan/ =
copy e i

B s g et
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WIN IN CHINA

anam e 1 +
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Valkswogen |s Prowd 1o Spanser EVS 25

SARRERIME T Wrap
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China Daily Asia Weekly started in December
10, 2010 and it is 24-page color tabloid. Printed
and distributed in major countries and areas
across Asia, im'luding Japan, India, Singapore,
Indonesia, Malaysia and Thailand every Friday.
China Daily Asia Weekly features news, views
and analyses not just concerning China but on

other Asian countries as well.

Contents
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This was a result of the first cooperation between China Daily and Britain’s
newspaper magnate Robert Maxwell, as well as the first attempt at a Chinese-
Western jointly run newspaper. The Europe Edition takes account of the needs

of European readers and focuses on reporting the latest developments in China in
politics, the economy and culture. In addition, it carries news that is related to China’s
presence in European countries. It also asks think tanks and business leaders from
China and around Europe to provide analyses and discussions on global issues. It is

distributed across Europe.

WINNING THE WEST

AS THE CHIMESE ECOMOADY FOMWERS AHEALL
POTENTEAL FOR GROWTH IN TRADE AND
IRVESTMENT WITH EUROPE (AVES RISE
TOOPTIMLSM 08 THE CONTINENT

Fuehng the recovery

YT

M ESOPTAN TRADE WITH CHIMA — .
i gt s e e L. o
e LT e —
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o
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The U.S. edition made its first appearance in North America
as an English-language daily on February 23, 2009, to serve
well-educated readers on this continent. It is China’s only
English-language newspaper in North America and can keep
the readers up-to-date on Chinese development trends and
its views on global issues and the latest Sino-US or Sino-
Canadian developments in trade, the economy, politics, or
culture. It has had a good reception from much of the U.S.
Only three month after the first issue appeared, it won a
2009 Media Award for Minorities from the U.S. Department

of Commerce.
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This monthly has six pages and a circulation of 750,000. It contains a selection of feature articles and commentary that is closely

related to Sino-US relations. It is distributed along with the Washington Post to cosmopolitan readers across the US.
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This Website started in 1995 as a comprehensive media outlet and went on to become China’s most influential English-language .
O Hith7%
Web portal. It covers a wide range, from news reporting and information services to online communities and language learning. It

- . . . - . . - . Bhfe T Ano
has more than 30 subsidiary Websites and 300 channels in seven Web clusters. The daily page views now exceed 31 million, with O REFARF 32%
about 60 percent of those visitors overseas. Many of our readers have an influential international presence.

O HRE61%

iEEF AR
Educational Background

3% O
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HIF11% O

0 AEAL26%
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H11% O O
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Position

BHE E0va FRTREnDE O 3,000-6,999 26%

S BREEEE I o8 EPEg

1,000-2,999 21% O
<500 25% O
>6,999 + 18%

O 500-999 10%
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Monthly Income (in USD)
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China Daily iPad/iPhone Application o
Since 2009, this App has provided China Daily News, Videos, Digests, and an pu

iPaper for iPad and iPhone users as a free download. It has more than 100,000

sers g ide.
users worldwide Lo, Chime Btssla 1hes wae Mesrishing
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China Daily Bilingual Mobile Newspaper .

China’s first bilingual mobile newspaper, on China Unicom, includes China

L

Daily Mobile News (China Mobile version and China Telecom version) and the

T e P

China Daily PDF edition. It has more than 600,000 subscribers, and is China’s - ﬁ

second largest mobile newspaper.

‘peiar
B S e =
(PEBHR) BBPIR2007F1 Fitth, BRAER24TERMHBX K257 % ——
B RIS ESHA L, :
China Daily eClips —
This was introduced in January 2007 and is distributed to 250,000 influential -
readers in such fields as politics, business and academia.
LR

CHIBA, Dy MOBILE < ) i

hEBEEREATE
http://www.chinadaily.com.cn/mobile/ipadiphone/
index.htm

FE B RFIR
http://www.chinadaily.com.cn/mobile/

hE B R R ERR
http://www.cdeclips.com/en/home.html
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Beijing-Tokyo Forum

Founded in 2005, the Beijing-

Tokyo Forum is an annual large-

scale international symposium jointly
sponsored by China Daily and Genron
NPO, a Japanese non-profit organization.
It aims to provide a non-governmental
exchange platform and improve China-
Japan ties through public opinion polls
and high-level dialogues. It has become
the highest-level public diplomatic
communication platform between China

and .]21])2111,

3 SEEERWLEORE
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Fifteanth China n‘“;;“ Finals, 0, 2010 Guangzhou
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21st Century National English Speaking Competition
Founded by the China Daily 21st Century English Newspaper Series in 1996, it is the most prestigious English-speaking contest

in China. It is also the qualifying contest for the annual International Public Speaking Competition in London.

40\ EFREHTE A\ E BIRRAEES

al English Speaking
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University Cartoon Competition on Environmental
Protection

The University Cartoon Competition on Environmental
Protection, launched by Newscartoon in 2006, is an annual
international competition for university students on environmental
protection. Its participants include the United Nations
Environment Programme, World Wildlife IFund for Nature, and
other international environmental and cartoon organizations, as

well as students from colleges and universities around the world.

Zh B TN EE R KT

B (PEEHR) F1 "TMFEKR" F2006FH£RLEE. NI
MAFBOREEGRE F 2R, BFEH—RK, B3I TN
% REEAZEFILENEHEE ISR,

Changing Asia — Asia Press Photo Competition
Initiated by China Daily and the Asia News Network in 2006,
the international photo contest focusing on the continent is held
annually and attracts photographers from Asia and countries in

other regions, such as the United States and the United Kingdom.
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“100 Photographers’ Focus”

China Daily has published five “100” news photo albums since
2003. The albums are about important events, including the
SARS health challenge, the disastrous blizzard in early 2008,
the May 12 Sichuan earthquake, the 2008 Beijing Olympics and
the 60th anniversary of the founding of the People’s Republic
of China. The “100 Photographers’ Focus” series has become a

well-known publication brand.
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ANN (3 #FEELER ) RFIEDN
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E5THSEERREIBNTER, LTHNEXBESE,

Asia News Network Activities

As a member of the ANN, China Daily is able to take advantage of what the media network offers and use its influence to connect

China with the rest of Asia and get the rest of Asia to turn its gaze on China.

E 34 347 18] Bk BR A | BR AR A T A B AL M
200711868, ZA "k EHERE" Birie
Im——WMNFHE KR ANEGRRTRENMNES, SHT
AT EEK R BRI, RIFEN RS, WNFTEEKRB &R
XAMMBEERNS . WHFTEEKRS EiRRTEERM
LENIES), REHRRBAL., PERFEEER. &
EIFEEIERMRERRL . TMFEEKE. BRANSEE
FERIIMNRITEA2008 L REHFEIE,

China Daily’s International Tourism Forum

The city of Hangzhou hosted the “Quality - Cities + Tourism”
International Forum--Hangzhou in the Eyes of ANN and
International Tour Operators promotion opened on November
6, 2007. It consisted of four activities: an ANN Editors-in-
chief’ Forum, a Tourism Promotion Conference, an ANN
Collective Interview of Hangzhou Leaders, and Hangzhou

in the Eyes of ANN and International Tour Operators. It
attracted more than 200 members of the World Tourism
Organization, representatives of Chinese governments, foreign
embassies, tourism offices in China, ANN, domestic media, and

domestic and foreign tour operators.

“EMIEEET R KBIRGiES)
20104108198, kB IMN18TERFH X 30K HIAMA05
ZILBTERI R, BB RENEHGEB REKEE
N ENEARET R REERRI S, TARERY
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“Guangdong in the Eyes of Asian Media” event
Journalists and members of the media in 18 Asian countries
and regions met in Guangdong on October 19, 2010 as

part of a large interview initiative hosted jointly by the
International Communications Office of the CPC Guangdong
Provincial Committee and China Daily. The five-day initiative
gave the press corps and media a chance to get a firsthand
look at Guangzhou and important events there. It included

an interview with Lin Xiong, a member of the Standing
Committee of the CPC Guangdong Provincial Committee
and head of its International Communication Office, a visit
to Guangzhou Asian Games venues, and visits to major
enterprises and industrial parks in Guangzhou, Zhongshan,

Zhuhai and Foshan.
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Clients

“China Daily provides unbiased & in-depth reporting of events. We have
had an excellent partnership with China Daily over the past 4 years &

look forward to continuing this relationship in the years ahead.”

—Mr. Riaz Mahmood
B2 General Manger
L3 f# 1 Raffles Beijing Hotel
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"Delta Air Lines is happy with the information China Daily provides to
our customers on board our flights. As the leading English newspaper
in China, China Daily is the most welcomed English publication and we

look forward to its continued success. "

—1fi1#F Sandeep Bahl
KX 54218 General Manager--Greater China
EEEA XS Delta Airlines, USA

KEMTASEEBI60008 FRERZEMERS, EEVFRAENSIRME, KEMS
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International Marketing Platform \ Clients \ 47



m ZFIFS Clients

"Every morning China Daily provides us a window into China and the
world. It maintains high standards of news reporting, editorial comment

and printing. Hundreds of millions of people around the world benefit

AR RRNERNRITIRED, PEBRVENSEEN, K

TERE. SRKFERRITACE, ZJUREIN. BB, N\ERER

ZORE T M ERMNIFFEEBOIR, ARETOLRELER T RTH
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from its political and business sections and through them read the trends
in China that are influencing the entire globe. Its online edition allows
them to savour the unique flavor of modernity and antiquity of the multi-

cultural Chinese society.

KRE
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The paper has always shown a deep understanding of the special relations
between Pakistan and China. Our two brotherly neighboring countries
have unanimity of views on all international issues and China Daily has
effectively communicated this unique dimension to its readers, thus playing
an important role in further cementing the strong bond ot friendship and

trust between the two nations."

——Danyal Gilani
#E 534k E R Press and culture attache
BEEHTIEE4{FE Embassy of the Islamic
Republic of Pakistan to China
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China Daily Global Networtk

EIRMEERAR
Global Network Contact
i [E B R4t = 5 &B(Beijing Headquarter)
BHl: +86-10-64995000
I ESIEEK R +86-10-64995827
E-mail: ads@chinadaily.com.cn
{EIT P Zi5BX % . 400-699-0203
E-mail: reader@chinadaily.com.cn

s E B3R L AR (Hong Kong)
+852-2518 5157
E-mail: asia-ad @chinadailyhk.com

EEMKEKRATR

Contact Information

X2 / Tianjin: +86-022-87529013 raJ1l / Sichuan: +86-028-86121158
22T / Heilongjiang: +86-0451-82295068 X / Chongging: +86-023-63831518

K/ dilin: +86-0431-88660186 2= / Yunnan: +86-0871-3192279

1L [ Liaoning: +86-024-22865858 ¥ / Shanghai: +86-021-63876060

Xi% / Dalian: +86-0411-82108588 . .

35T 1 Zhejiang: +86-0571-85150380
LIZR / Shandong: +86-0531-61361008 R

VI / Jiangsu: +86-025-84574343
7915 / Henan: +86-0371-65797718

I 7% / Guangdong: +86-020-38811926
178 / Shanxi: +86-0351-4282171

. ) A3l / Shenzhen: +86-0755-82240282
#4E / Hubei: +86-027 86649027

417 / Hunan: +86-0731-84499998 5% / Fujian: +86-0501-26087805

?T%{ / Anhui: +86-0551-2606530 /aﬁi / Hainan: +86-0898-66794759

B£75 / Shaanxi: +86-029-88326738 I 78 / Guangxi: +86-0771-2092886
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