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First yuan bonds 
to African banks
By WANG XIAOTIAN
wangxiaotian@
chinadaily.com.cn

African central banks were 
given access to yuan-denom-
inated bonds for the fi rst time 
after a large Chinese lender 
allocated them a purchase 
quota of three-year bonds, 
an important development 

in the yuan’s wider 
use globally.

China Develop-
ment Bank Corp, the State-
owned lender and a supporter 
of government projects and 
Chinese companies looking 
to expand overseas, set aside 
part of its three-year dim sum 
bonds sold on Thursday for 
African central banks.

Th at was the fi rst time that 
African central banks would 
be able to invest in yuan-
denominated bonds.

CDB off ered 1 billion yuan 
($157 million) of 20-year 
bonds in Hong Kong, the 
longest time on record for 
the market denominated by 
short-term debt, at a yield of 
4.3 percent, and 1.5 billion 
yuan of three-year notes at a 
yield of 2.95 percent.

Investors from Europe, 
the Middle East, and Africa 
purchased 60 percent of the 
bonds, said Gao Jian, vice-
president of CDB.

Th e bank declined to reveal 
how much African central 
banks have invested in the 
bonds, but a source close to 
the matter said that the cen-
tral banks of Nigeria and Tan-
zania had made the biggest 
purchase among their African 
counterparts.

“Th e allocation to African 

central banks is a refl ection 
of the latest trend in the cur-
rency reserve strategies of 
some African nations, which 
have started to include the 
renminbi into their foreign 
exchange reserve portfolios,” 
said Fan Bing, the manag-
ing director at Standard Bank 
China.

The South Africa-based 
Standard Bank Plc’s alloca-
tion for the three-year bond 
was the highest among all the 
seven joint book-runners.

The six other bond sale 
managers are Bank of Chi-
na Ltd (Hong Kong), Bank 
of Communications Co Ltd, 
Barclays Plc, HSBC Holdings 
Plc, Industrial & Commercial 
Bank of China Asia Ltd and 
Standard Chartered Plc.

“Th is bolsters two-way cap-
ital fl ows between China and 
Africa, and marks an impor-
tant step in the renminbi’s 
road to becoming a global 
reserve currency, which is 
an important element in the 
internationalization of the 
currency,” Fan added.

Turmoil in US and Euro-
pean debt markets has made 
it necessary for African coun-
tries to quickly begin moving 
some of their reserves away 
from more traditional cur-
rencies, said Babacar Ndiaye, 
former president of the Afri-
can Development Bank.

Li Dongrong, the vice-
governor of the People’s Bank 
of China, pledged earlier 
this month to promote the 
yuan’s use in settling trade 
and investment with Africa, 
and encourage African cen-
tral banks to hold more yuan 
assets.

“The internationalization 
of the renminbi is inevitable, 
and Africa — more than any-
where else — is a fertile mar-
ket off ering better opportuni-
ties for the Chinese currency,” 
Fan said.

In 2011, 36 billion yuan 
worth of trade was done in 
yuan, according to Jeremy 
Stevens, an economist at the 
Standard Bank.

Chinese central  bank 
figures showed that yuan-
denominated settlement 
between China and some 
African countries has already 
started, and 4.3 billion yuan 
worth of settlement was done 
with South Africa and 2.3 tril-
lion yuan with Mauritius, for 
instance.

“More African central 
banks will include the cur-
rency in their foreign reserve 
portfolios, and in five years 
about 20 percent of African 
central banks’ foreign reserve 
portfolio would be yuan 
assets,” said Millison Narh, 
the second vice-governor of 
the Bank of Ghana.

In September, the Nigerian 
central bank announced it 
expected to turn 5 to 10 per-
cent of its foreign exchange 
reserves into yuan assets to 
diversify its reserve basket 
and further strengthen stra-
tegic cooperation with China, 
making it the first African 
country to take the step.

CDB sold 15-year dim sum 
bonds worth 2.5 billion yuan 
earlier in January. 

After the latest issuance, 
CDB has now sold 19 billion 
yuan bonds in Hong Kong, 
the biggest sum among main-
land fi nancial institutions.
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Some less content with auto services
By LI FANGFANG
lifangfang@chinadaily.com.cn

Aft er increasing for six years 
in a row, customers’ satisfaction 
with the aft er-sales service they 
receive from dealers in China 
dropped in 2012, according to 
the JD Power Asia-Pacifi c 2012 
China Customer Service Index 

Study.
Analysts said the 

decline was a reflec-
tion of the industry’s inability to 
keep pace with annual increases 
in sales. In the past four years, 
nearly 40 million new passen-
ger vehicles have been added to 
China’s roads.

“Facing the challenges, a 
mind shift  is required for auto-
motive dealers,” said Charles 
Mills, vice-president of global 
retail practice with the market-
ing information services com-
pany JD Power and Associates.

“They need to optimize 
their strategy with rethinking 
strongly about after-sales ser-
vice, fi nancing, as well as used 
automobiles — not only about 
new vehicle sales.”

“China’s after-sales service 
market has more potential than 
the still growing new-vehicle 
market over the next few years. 
As a result, aft er-sales service is 
becoming one of the backbones 
for dealers to sustain growth 
amid fi erce competition.”

Mills said the survey also sug-
gests that sales of new vehicles 
in China are producing lower 
profits as the market for such 
vehicles weakens. At the same 
time, the profits that can be 
made from aft er-sales services 
are increasing.

And his confidence in the 
aft er-sales market is also coming 
from his experiences in long-
standing automobile markets, 
such as the United States’.

“Aft er years of development, 
now in the US, 73 percent of the 
profits for automotive dealers 
are coming from aft er-sales ser-
vices and 5 percent are contrib-

uted by new vehicle sales, while 
after-sales services in China 
only account for 44 percent of 
dealers’ profi ts, and 39 percent 
from new vehicle sales,” Mills 
said.

Th e study, now in its 12th year 
in China, attempts to measure 
how satisfi ed vehicle owners feel 
aft er they have visited an autho-
rized dealer’s service department 
to obtain maintenance or repair 
work for a vehicle they have 
owned for between 12 and 24 
months, which oft en makes up a 
substantial portion of a vehicle’s 

warranty period.
Customers’ general satisfac-

tion with dealer service in Chi-
na declined to 832 points on a 
1,000-point scale in 2012, down 
from 833 points in 2011. Dealers 
that sell Japanese brands were 
among those that garnered the 
top three rankings.

Based on a JD Power analysis, 
the number of vehicles on the 
road in China may be increasing 
faster than the industry can add 
qualifi ed dealers that are capa-
ble of servicing those vehicles 
according to the standards that 

consumers expect.
To keep pace with the growing 

demand for passenger vehicles 
over the past few years, automak-
ers in China have aggressively 
expanded their dealer networks. 
In 2011, the number of autho-
rized dealers increased by 14 
percent year-on-year, according 
to JD Power.

Moreover, despite that 
increase, service advisers 
employed at those places are 
receiving 10 percent more cus-
tomers on average, thus putting 
dealers under great pressures.

“Our research has shown 
that customer satisfaction with 
the dealership has a signifi cant 
impact on owner loyalty and 
brand advocacy,” said Justin 
Min, senior automotive ana-
lyst for JD Power Asia-Pacifi c 
Shanghai.

“Providing high levels of 
customer service among an 
increasing number of new 
dealerships with higher sales 
volumes is clearly a challenge,” 
Min said. “Those brands that 
can successfully manage this 
expansion will be better posi-
tioned for growth as the indus-
try evolves.”
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Cars damaged by recent fl ooding at a maintenance center in Beijing’s Fengtai district. 

REVENUES AND PROFITS OF CAR 
DEALERS IN 2011

China

Revenue  Profit Revenue  Profit

US

New car sales Auto parts/after-sales services

Other (including auto finance) Second-hand car sales

13% 17%

44%

39%

25%

61%

13%

55%

73%

32% 22%

5%
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