Appendix3

Entry Categories for Categories for Great Wall Awards 
The 17th China International Advertising Festival

	Category
	Item No.
	Contents

	A: Film
B: Press
	1
	Image Publicity: entries for enterprise image, regional image, city image etc.

	
	2
	Household Appliance:electric appliance, light bulb, battery, camera, film

	
	3
	Food----non-beverage food, snacks, health food

	
	4
	Beverage----soft drink, milk, alcoholic drink, non-alcoholic drink etc.

	
	5
	Household & Personal Items: detergents, cleaning products, commodity, pesticide, cosmetics & beauties, costume, perfume, jewelry, sports equipment, clock , glasses, women’s articles, shaver etc.

	
	6
	Business Equipment & Services: computer, printer, copier, disc, video tape, stationery etc.

	
	7
	Communication Appliance: Telephone, mobile phone, fax machine, messenger service, other services related to telecommunication

	
	8
	Medical Care: pharmacy, medicine, gymnastic equipment

	
	9
	Services----Banking, finance, insurance, fund, credit card, checque, travel agency, scenic sport, supermarket, hotel, catering industry, publisher, airline, railway, transportation, electricity and water services etc.

	
	10
	Real estate: house, furniture and decoration products

	
	11
	Cars & other Vehicles: Pick-up trucks, vans, lorries, motorbikes, tyres, spare parts, accessories inkling in-car hi-fi, petrol stations, petrol, oil, breakdown & servicing companies, car dealers and car finance & leasing

	
	12
	Clothing & Accessories: day, evening dress, nightwear, underwear, sportswear, shoes, hats, socks, jewelry, bed necessaries

	
	13
	Others: toys, Instruments etc.

	C: Radio
	entries designed for commercial use of all categories

	D: Outdoor
	1
	Road sign

	
	2
	Light house

	
	3
	Neon sign

	
	4
	Car body

	
	5
	Window Advertising

	
	6
	Others


Note：
1. Category and Item No. are required when the Entry Form is filled. For instance：A 5 refers to Film entry on Household & Personal Items; B 10 refers to Press entry on Real estate。
2. All entries for Great Wall Awards must be designed for commercial use and have been implemented in media. Entries for public services are not eligible.
